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NICENICE--PAK in numbersPAK in numbers

•• Creation:Creation: 19921992
•• Turnover: Turnover: £100M£100M
•• Employees:   464Employees:   464
•• PrePre--moistened wipesmoistened wipes
•• Household / Personal CareHousehold / Personal Care
•• Charter Member: Jan. 2006Charter Member: Jan. 2006

The products are manufactured in the UK and Germany. They 
are mainly distributed on the major Western European markets 
such as the UK, France, Germany and Benelux.

“Through being a Charter 
Member, we expect 
reinforcement of our already-
established credibility as an 
ethical and responsible 
manufacturer.”

Why the Charter?Why the Charter?

Strategic OptionsStrategic Options

NICE-PAK has applied its core competence in wet wipe 
technology to markets other than the baby wipe market. In 
particular, it has developed significant business in the 
cosmetic and household sectors.

Following a seminar given by the UK Cleaning Products 
Industry Association, Nice-Pak realised that it probably already 
met the basic criteria for membership of the Charter and that 
joining the Charter would therefore give them recognition 
within its industry for the efforts they had made.

In the autumn of 2005, NICE-PAK commissioned SGS to perform 
the qualifying audit and effectively joined the Charter in 
January 2006.

Path to Official Member?Path to Official Member?
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“The Entrance Check gives a 
company confidence that its 
internal systems are sufficiently 
robust.”

If any questions, feel free to contact NICEIf any questions, feel free to contact NICE--PAK:PAK:

EE--mail: mail: Paul.Paul.rogersonrogerson@nice@nice--pakpak.co..co.ukuk
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